
 

 

 

 

 

Questionnaire for the publication „Global Corporate Collections“ 

 

General questions regarding the collection: Artwork, artist, focus 

1) What is the size of your collection, i.e. how many works of art does it hold and how many artists 

are represented? 

The Art Collection started in 1977 with the acquisition of a painting by Willi Baumeister. The first 

phase of the Art Collection’s history was essentially pictorial, and featured artists from South 

Germany, teachers and pupils from the Stuttgart Academy like Adolf Hölzel, Oskar Schlemmer, Willi 

Baumeister and the Swiss artists Hans Arp and Max Bill. What all these figures had in common was 

their artistically motivated interest in an interdisciplinary dialogue between fine art, functional product 

design, architecture and graphic design, in the Bauhaus tradition. The Daimler Art Collection is still 

committed to this kind of exploratory artistic thinking, a thinking that invariably speaks to people, to 

their imaginations and to their ability to innovate. 

Oskar Schlemmer, Wall frieze for House Mendelsohn Berlin, mural study, 1930, Pastel on cardboard 

The Daimler Art Collection was able to develop a clear profile that has been built up steadily and 

systematically — prior to 2000, it was curated by Hans J. Baumgart, whereas since then it has been 

headed by Dr. Renate Wiehager —and a concentrated focus on content relating to abstract-

constructive, conceptual and minimalist positions. The international public has followed further 

development attentively ever since the Collection opened its own gallery, Daimler Contemporary, at 

Haus Huth on Potsdamer Platz, Berlin. New acquisitions are presented in Berlin, but are also put on 

display internally in Stuttgart, Berlin and Sindelfingen in temporary themed shows, where they appear 

in dialogue with classical holdings from the Collection and also with works from major private 

collections. 

Today, the Daimler Art Collection comprises about 2,600 works by 700 international artists. We see it 

as our duty to enlarge our collection, because only a lively collection that integrates and 



 

 

communicates the latest developments in art is perceived as an active agent in the promotion of 

culture. The purchasing of emerging art — especially art by artists from Europe, South Africa, India and 

South America or China —contributes to a conscientious policy of support, and is part of the 

company’s Corporate Social Responsibility. The integration of young art brings current trends in 

aesthetics, design, lifestyle, and the formation of values into the company as topics for discussion. 

 

2) Is the collection open to the public? Does it have its own space or a separate museum building? 

What events/ exhibitions are offered? Are there permanent works of art integrated into the 

building? How are works of art distributed within company (headquarters, branch offices, 

archives, offices/ public spaces, museum, etc.)? 

The Daimler Art Collection makes its art accessible to the public by means of its lively and diverse 

exhibition activities: our internal exhibitions and art concepts are seen daily by other guests in 

addition to our employees. External groups can also request a tour. Our public exhibition space, 

“Daimler Contemporary” at Potsdamer Platz Berlin is open to all seven days a week, the admission is 

free. We regularly present exhibitions in public museums in Germany and Europe: in the 2013/2014 

period, our art has been on display in the Museum St. Giulia in Brescia (Italy), the Galerie of 

Sindelfingen (Germany), the Museum Art & Cars Singen (Germany). 

In 2003, Dr. Renate Wiehager started the Daimler Art Collection’s world tour, which began with a 

preliminary overview at the Museum für Neue Kunst/ZKM Karlsruhe, followed by major exhibitions in 

Detroit, Singapore, Tokyo, South Africa, South America or Vienna. 

All exhibitions of the Daimler Art Collection are curated by the head of the Collection, Dr. Renate 

Wiehager. A core responsibility of Renate Wiehager's job at Daimler is to preserve and to expand the 

Daimler Art Collection and to handle its communication activities – this requires long-term planning, 

both in terms of the collection’s substantial acquisition activities and, of course, in terms of the plain 

logistics and restoration work: six to eight exhibitions take place every year, some of which may be 

taking place simultaneously, mean that the approximately 2,600 artworks in our collection are in a 

state of constant “rotation”. 

 

 

 

 

 

 

 

 

Daimler Art Collection at Museo di Santa Guilia Brescia, Italy, 2013: Andreas Schmid 



 

 

3) If the collection is housed within the headquarters, where exactly is the collection located? Is it 

permanently accessible for employees? What information is provided on the works? 

Besides the public exhibitions activities at Daimler Contemporary, Berlin, as well as in German, 

European and International public museums, around 1,000 works of the Collection are showcased in 

changing thematic exhibitions at company sites in Stuttgart, Sindelfingen, Berlin. 

With regard to communication and educational goals, we have been consistently expanding the 

formats of the exhibitions that we present since 2001: our temporary themed exhibitions with guided 

tours for company employees at the Stuttgart and Sindelfingen venues per year have been 

supplemented by temporary visits by the collection to other Daimler venues or also in the Mercedes-

Benz Car Museum. For some time now, we have also been staging themed exhibitions in the public 

museums in the Stuttgart region. All company employees and their children are invited to tour all of 

these exhibitions for free, and this means that we are reaching an audience both within the company 

and among the wider public. 

 
Walter de Maria, Five Continent Sculpture, 1986, Daimler site Stuttgart-Möhringen 

 

4) What is the focal point of the collection? (e.g. painting or sculpture, contemporary art, particular 

artists, genres or eras, regional connection or special features such as formats, materials etc.) 

In contentual and curatorial terms, we try to give the collection a clear and recognizable orientation in 

art history terms without imposing too many stylistic restrictions on the approximately 2,600 artworks 

contained within it. Our collection focuses on 20th-century abstract avant-garde art right up to the art 

of the present day: from artists of the early era who were students of Adolf Hölzel in Stuttgart circa 

1910 (such as Willi Baumeister and Oskar Schlemmer) to the Bauhaus, Constructive and Concrete 

tendencies, European post-war abstract art and the Zero avant-garde movement, minimalist / 

conceptual art and Neo Geo and their predecessors, right up to the present day. Since the year 2000, 

the focus regarding new acquisitions for the Collection is on international contemporary art in the field 

of reductive, minimalist and conceptual tendencies as well as on international photography and media 

art. The Collection includes all media: paintings, graphic works, sculptures, hugh public sculptures, 

video, photography, installation art. 



 

 

 

Minimalism in Germany. The Sixties, 2012: Franz Erhard Walter, Ulrich Rückriem. Daimler Contemporary, 

Potsdamer Platz Berlin 

 

5) What is special about the collection? Are there particular parts of it or elements of corporate 

culture that should be highlighted? 

The Daimler Art Collection is one of few Global Corporate Collections with a strong thematic focus and 

vivid, German and international exhibition activities, accompanied by substantial publications. Up to 

the year 2000 the Daimler Art Collection was mainly regarded as a European corporate art collection 

with a focus on the south German avant-garde and on Concrete art. Since 2000, when Renate 

Wiehager took over the curatorial directorship, she has turned the collection into a collection of 

international contemporary art with groups of artwork by American, South American, Asian, Australian 

and South African artists, but also with new artwork groups by European artists working from the 

1960s to the present day. We are currently acquiring a representative work group of Chinese 

contemporary art. This “expansion” policy also includes moving beyond the focus on painting that 

existed prior to 2001, by means of greater incorporation into the collection of photography, video and 

mixed media. This expansion has gone hand-in-hand with the incorporation of political and socio-

critical aspects of contemporary art. It was this wider scope that made it possible to develop 

exhibition concepts that give our three-times-yearly temporary themed exhibitions in our Daimler 

Contemporary public exhibition space at Potsdamer Platz in Berlin a richness of content that brings 

visitors from Berlin, from Germany and from further afield to the place. The strengthening of the 

thematic and media-related aspects of the collection also provided the material basis for the Daimler 

Art Collection world tour: the presenting of special exhibitions for various major cities all over the 

world with very different visitor profiles. These might equally focus on the figurative or on the media 

aspect (South Africa/Tokyo) or with the focus on the post-war abstract avant-garde (Madrid, Buenos 

Aires, Sao Paulo etc). 



 

 

 
Daimler Art Collection at Malba Buenos Aires, Argentina, 2010 

The education program has always been a significant part of the world tour: well in advance of the 

exhibition, we contact schools, universities, cultural ministries etc. in order to prepare educators for 

the exhibition and its potential benefits in terms of educational goals. During the run-up to the 

exhibition, we provide workshops for teachers, and during the setup period we train young art 

historians and artists to act as guides to groups of schoolchildren and to students once the exhibition 

opens. For each country, we publish a new “ABC of the Daimler Art Collection”, with questions on the 

artworks, information, culturally specific images and materials etc., which is given to every child and 

young person as a gift and as a working resource. All of this is accompanied by the specific 

publications - introduced by Renate Wiehager when she became director in 2001, and entirely new in 

terms of their scale and range of themes and concepts. These are large-scale publications of 300 to 

400 pages apiece dealing with the highlights of the collection / with thematic exhibitions / with the 

Education Program /with the world tour events /with artists that have major artwork groups or 

commissioned works appearing in our collection. 

 

 

 

 

 

 

 

 

 

Andy Warhol, Cars, Museum Albertina Wien, 2010 



 

 

6) Does the collection have particularly outstanding works or extraordinary areas of the collection 

worth mentioning? Who are the most important artists? 

The focus for the Daimler Art Collection is on Classical Modern, 20
th

 Century and international 

contemporary art in the field of reductive, minimalist and conceptual tendencies as well as on 

international photography and media art. Additionally, the Collection has built up a specific area with 

commissioned art works as well as a group of 30 large public sculptures for urban sites in Stuttgart, 

Sindelfingen and Berlin. 

 
Jean Tinguely, Méta Maxi, 1986, on loan on ZKM, Karlsruhe 

 

Main artists represented in the Daimler Art Collection with important single works or representative 

works groups are Josef Albers (D), Jane Alexander (ZA), Leonor Antunes (P), John M Armleder (CH),  

Jean Arp (F), Willi Baumeister (D), Wolfgang Berkowski (D), Max Bill (CH), Martin Boyce (GB), Daniel 

Buren (F), Ian Burn (AUS), Cao Fei (CHN), Tony Cragg (GB), Natalie Czech (D), Katja Davar (GB), Haris 

Epaminonda (CY), Fang Lu (CHN), Adolf Fleischmann (D), Sylvie Fleury (CH), David Goldblatt (ZA), 

Guan Xiao (CHN), Keith Haring (USA), Jan Henderikse (NL), Nic Hess (CH), Adolf Hölzel (D), Iman Issa 

(EG), Norbert Kricke (D), Alicja Kwade (PL), Sigalit Landau (IL), Richard Paul Lohse (CH), Robert Longo 

(USA), Ma Quisha (CHN), Heinz Mack (D), Walter de Maria (USA), Mathieu Mercier (F), Kazuko 

Miyamoto (J), François Morellet (F), John Nixon (AUS), Brian O'Doherty (IRL), Phillipe Parreno (DZ), 

Helga Philipp (A), Jan van der Ploeg (NL), Charlotte Posenenske (D), Qiu Zhijie (CHN), Peter Roehr (D), 

Ulrich Rückriem (D), Michael Sailstorfer (D), Pietro Sanguineti (D), Oskar Schlemmer (D), Andreas 

Schmid (D), Lasse Schmidt Hansen (DK), Berni Searle (ZA), Pamela Singh (IND), Monika Sosnowska 

(PL), Natalia Stachon (PL), Klaus Staudt (D), Frank Stella (USA), Katja Strunz (D), Vincent Szarek (USA), 

Carmelo Tedeschi (I), Jean Tinguely (CH), Luca Trevisani (I), Utopia Group (CHN), Georges 

Vantongerloo (BE), Michel Verjux (F), Friedrich Vordemberge-Gildewart (D), Franz Erhard Walther (D), 

Andy Warhol (USA), Simone Westerwinter (D), Georg Winter (D), Yang Fudong (CHN), Zheng Guogu 

(CHN), Andrea Zittel (USA), Heimo Zobernig (A). 



 

 

 

 

 

 

 

 

 

 

 

Charlotte Posenenske, 8 reliefs from the series C, prototypes from 1967, Sheet aluminum, yellow, on edge 

 

Management of the collection 

7) When has the collection been started? Has it been expanded upon and, if so, when? 

The Daimler Art Collection was founded in 1977 and has constantly been expanded since then. The 

“positive impact” of a corporate collection is obvious – one part of this is the way that we, as curators, 

can count on the “trust” that employees have for “their” corporation. The Daimler Art Collection has 

plenty of links with the company’s recent history. It presents art from the region, but also art from 

other countries where the company is active. Company employees see art in the workplace on a daily 

basis, and are also able to take part in special guided tours for employees and their families, where 

they can ask us [the curatorial staff] questions etc. All of this can help in breaking down the barriers 

surrounding contemporary art and culture (and, moving forward, in animating colleagues to take an 

active part in the cultural life of their city and region). 

 

8) How is the collection curated? Does it have its own staff? If so, what is their background? 

Dr. Renate Wiehager, the head of the Daimler Art Collection, is responsible for acquisitions, curating 

internal presentations and all external exhibitions, for content and texts for the website as well as for 

all accompanying publications. The art department has, besides Renate Wiehager, four employees: a 

secretary in Stuttgart and 3 organizational assistants in Stuttgart/ Berlin. 

As collection director, Renate Wiehager is responsible for all decisions on the collection’s content. 

This includes central planning, acquisitions, thematic and curatorial decision-making for individual 

exhibitions and the composition, writing or checking of all the accompanying texts. In our 

understanding this gives a specific   scope for shaping the collection’s profile; the position of Wiehager 

gets considerable responsibility, as the corporate collections of today are scrutinized closely from so 

many angles. 

 



 

 

9) Are there particular individuals who initiated the collection or have provided special support over 

the years (art advisors, artists, board members, etc.): Was there a special motivation or defining 

moment that represents the “beginning” of the collection? 

On the foundation of the Collection in 1977, since there was no art historian working at the company 

at that time, Dr. Karin von Maur, then working as Curator for the Classical Modern Dep. at 

Staatsgalerie Stuttgart, was asked to conceive a first arthistorical outline for the Collection with 

regard to South German Classical Modern traditions. 

Since then, the Daimler Art Collection was able to develop a clear profile that was also sound in terms 

of the systematic build-up—until 2000 in the curatorial hands of Hans J. Baumgart, from 2001 to today 

headed by Dr. Renate Wiehager—and the concentrated focus on content relating to abstract-

constructive, conceptual and minimalist positions. The Art Department is today part of the Daimler 

Human Resources Dep. (headed by Wilfried Porth, Member of the Board of Management of Daimler 

AG, Human Resources and Director of Labor Relations & Mercedes-Benz Vans). External art advisers 

or artists have not been involved in decision-making processes. 

 

10)    How has the collection been documented, are there collection catalogues or exhibition 

publications on a regular basis? 

More than 100 publications, brochures, artists books and education work books have been published. 

 

Marketing of the collection 

11)    Is there a particular mission for your Corporate Collection? 

In regards to the goals and principles that are adhered to by the Daimler Art Collection, one has to 

distinguish between the contentual and curatorial goals of the collection and its goals in terms of 

communication and education. 

In contentual and curatorial terms, we try to give the collection a clear and recognizable orientation in 

art history terms without imposing too many stylistic restrictions on the approximately 2,600 artworks 

contained within it. 

With regard to communication and educational goals, we have been consistently expanding the 

formats of the exhibitions that we present since 2001: temporary themed exhibitions with guided 

tours for company employees at the Stuttgart-Möhringen venue per year have now been 

supplemented by temporary visits by the collection to other Daimler venues or also in the Mercedes-

Benz Museum. For some time now, we have also been staging themed exhibitions in the public 

museums in the Stuttgart region. All company employees and their children are invited to tour all of 

these exhibitions, and this means that we are reaching an audience both within the company and 

among the wider public. At the same time, we have also staged by-request exhibitions in certain 

German museums, in locations such as Würzburg and Kiel. 



 

 

In 2003, Renate Wiehager started the Daimler Art Collection’s world tour, which began with a 

preliminary overview at the Museum für Neue Kunst/ZKM Karlsruhe, followed by major exhibitions in 

Detroit, Singapore, Tokyo, South Africa, South America or Vienna. 

 
Daimler Art Collection at MUMOK Museum Moderner Kunst Vienna, 2011, from left: Anselm Reyle, Pietro 

Sanguineti, John M. Armleder 

 

 

12) How are employees being involved with the collection? How is the collection integrated within 

the corporate culture? (e.g. can employees suggest particular purchase; are they involved in 

buying-decisions; can they select works of art for their own offices and hallways; are there 

means of educating staff on these works of art, such as tours or events; how is intellectual 

knowledge passed on within the corporate culture; how is creativity reinforced within the 

company, corporate design, etc.) 

The varying, thematic exhibitions of the Daimler Art Collection within public areas at company sites, 

accompanied by informations on each and every art work, guided tours, publications and free 

brochures, offer substantial cultural knowledge and opportunities for discussions. 

Employees are not involved in purchases, and in a company with more than 274.000 employees 

worldwide, and a Collection holding just 2.600 works, art works can not be selected for offices. 

The Daimler Art Collection represents, first and foremost, an outlet for cultural education, accessible 

to a wide internal and external audience. Daimler “invests” in art as a form of intellectual capital; the 

company invests in dynamic curatorial innovation and in creating productive new outreach ideas for 

art – this is our message, and it is reflected in our day-to-day praxis. 



 

 

 

Andy Warhol, Mercedes-Benz 300 SL Coupé (1954), 1986, Silkscreen, acrylic on canvas 

 

13) How is the art collection utilized for internal and external communication? How are employees 

informed about the collection and/ or internal and external art projects? 

5 - 10 exhibitions a year in Germany and international are used as a basis for internal and external 

communication. Around 1,5 Mio employees and external visitors have been welcomed to our shows 

and education programs since the year 2000. Employees are informed on the Daimler Intranet, via our 

website, brochures and email invitations. 

 

14) Is your collection used in communications concerning corporate responsibility? 

Yes, the activities of the Daimler Art Collection are seen as an important part of the CSR activities. We 

do of course see it as our duty to play a role in terms of “corporate social responsibility”. We acquire 

art by contemporary German and international artists and support young art in a targeted way, with 

exhibitions, publications, commissions; we work with galleries within Germany and further afield, we 

curate and co-finance exhibitions of art from the Daimler Art Collection for museums and promote 

communication and education in their specific cultural context. All of these activities also have a 

social value. 

 

15) How do you distribute information about the collection and what channels do you employ 

(websites, loans, exhibitions, guided tours, etc.)? What other arts activities does the company 

offer (e.g. cooperation with museums, arts associations or international organizations, 

sponsoring activities, arts awards, scholarships, grants or artist-in-residence programs? 

Exhibitions, website, E-mail, mail, loans, guided tours, brochures, publications 



 

 

Conceptual Tendencies: Martin Boyce, 2013. Daimler Contemporary, Potsdamer Platz Berlin 

 

Buying and selling artworks; trends in the art market 

16) Do you continue to purchase works of art to complement your collection? 

Yes, we purchase 30 to 40 art works a year. 

 

17) Who decides about buying art? Is there a committee or advisory board involved in decision 

making? 

The head of the Collection, Renate Wiehager, is responsible for purchases, no committee or board 

members are involved. Renate Wiehager is reporting internally to Wilfried Porth, Member of the Board 

of Management of Daimler AG, Human Resources and Director of Labor Relations & Mercedes-Benz 

Vans. 

 

18) Does the collection have an annual operating budget and/ or budget for additional purchase? 

What are these budgets spent on? 

The Collection has a consistent annual budget for purchases, exhibitions and publications. 

 



 

 

19) Who decides on new acquisitions? What is the decision-making process? Can artworks be sold, 

for example, to purchase new works? 

The head of the Collection, Renate Wiehager, is responsible for purchases. The acquisition planning 

follows the main areas of the Collection: international post-war and contemporary art in the field of 

reductive, minimalist and conceptual tendencies as well as international photography and media art. 

The Collection includes all media: paintings, graphic works, sculptures, hugh public sculptures, video, 

photography, installation art. Appr. 5 - 10 art works have been sold since 2000, the proceeds have 

been invested in purchasing young contemporary art. 

 

20) What are the most recent developments, e.g. new acquisitions or de-accessioning? What are the 

reasons for this (merger & acquisition, reorganization, new collecting focus, financial pressures, 

etc.)? 

The growing presence of the company in China was one reason - besides the since 2000 leading 

general strategy of internationalization of the Collection - for the actual focus in 2014/2015 on 

purchasing contemporary Chinese art for the Collection. This new work group in the Collection will be 

accompanied by cooperations for exhibitions and publications with Chinese museums, artists and art 

collectors. 

 

21) What are the biggest challenges in initiating and maintaining a corporate collection? 

A primary goal and challenge is, of course, to be a leader among German and international corporate 

collections, and this is achieved by ensuring continuity, quality, a distinctive profile, innovation and 

communication. The tasks and responsibilities attached to this include formulating and implementing 

a Daimler art collection exhibition plan for Baden-Württemberg, for Germany and for the international 

context, plus a long-term exhibition, publication and acquisition strategy. The exhibitions and art 

concepts that we implement for Daimler on a company-internal basis - and also the exhibitions for our 

public exhibition space in Berlin (Daimler Contemporary) and in international museums - are always 

coupled with cultural education resources for the employees based in each country and for their 

children. 

Renate Wiehager has curatorial oversight of all the exhibitions, including the details of the artworks’ 

hanging – one reason for this is that Daimler’s “art collection” also suits Wiehagers style as a curator: 

after all, an exhibition is made to be seen in a specific location and a specific context, and a certain 

aesthetic “language” of presentation must therefore be developed for each individual exhibition. 

A core responsibility of Wiehagers job at Daimler is to preserve and to expand the Daimler Art 

Collection and to handle its communication activities – this requires long-term planning, both in terms 

of the collection’s substantial acquisition activities and, of course, in terms of the plain logistics and 

restoration work. 

Although this is something that is not automatically associated with working in the corporate art 

collection field, one central aspect of Wiehagers work in the Daimler organisation is the production of 



 

 

scientific publications on defined areas within the collection and on certain themes, and also 

monographs on individual artists, to accompany all exhibitions. 

How would Wiehager evaluate the role of corporate collections in the arts scene landscape of today? 

In her opinion, the most central responsibility and opportunity associated with a vibrant and 

courageously led corporate art collection lies in the way that its exhibitions and guided tours speak to 

people who might not normally visit museums and engage their interest for art and culture. The aim, 

first and foremost, is to awaken the curiosity of colleagues and to cause them to look beyond the 

horizons of their working environments - but also to encourage people to become more tolerant of 

phenomena of our age that are expressed in art in a critical and provocative way. If, here and there, a 

person is encouraged to do something creative by the presence of art in the workplace and the 

possibility of interacting with it, then we are only too pleased. 

 

22) What are future prospects for the corporate collection? 

The Daimler Art Collection will continue via exhibitions, publications, programs, commissions the 

intense discussion about and examination of contemporary international art and related aesthetic 

topics, while qualifying communicational tools and formats in order to reach out to employees as well 

as an international audience. 

 
Franz Erhard Walther, Five Spaces, 1972, Cotton, wood aluminum 

 

Quotes & Statements by management, curator or board member: 

Dr. Renate Wiehager, head of the Daimler Art Collection, Stuttgart/Berlin: 

“Daimler’s cultural involvement is something that has grown up over the decades. Today, it is a part of 

the company’s historical identity, and also of its modern-day identity. Our aim is to live out our 

commitment to art and culture, and thereby to make a genuine contribution to strengthening the 

diversity of our world. Daimler Art Collection exhibitions present extraordinary developments in art in 



 

 

the period 1910 to the present day, showcased in an exciting and varied fashion. Our wish is to make 

a lasting contribution to cultural education, and to fulfill a social responsibility.” 

Wilfried Porth, Member of the Board of Management of Daimler AG, Human Resources and Director of 

Labor Relations & Mercedes-Benz Vans: 

“The Daimler Art Collection, founded in 1977, is today regarded as one of the worldwide foremost 

corporate art collections. We are proud that the diverse communication and exhibition activities 

associated with the collection have provided significant resources for cultural education, both to 

employees and for an international audience.” 


